Telling the Fire Story – Script 
[bookmark: _GoBack]Every wildfire has a story of its own…
It’s up to us to tell it.
Every incident is an opportunity to go beyond pushing out fire facts
to telling stories to engage and bring in our audiences in a relevant, meaningful way.
We need to embrace the complexity of wildland fire and talk about how today’s environment includes hotter, drier, and longer fire seasons.
We can start by talking about what we’re doing by describing our wildland fire management objectives, approach, and activities.
We can explain how fires are managed in different ways and how the same fire may have several objectives which can change as the fire spreads.
We can explain why fire is an essential natural process by talking about the fire ecology and fire history specific to our area.  
And how many landscapes are out of ecological balance and that fire management activities are helping to restore that balance and helping landscapes become more resilient to threats.
We can help set the stage for our current situation by describing how fire seasons are influenced by many factors including weather, the amount and condition of fuels and sources of ignition.
By framing our outreach around our incident objectives we can help our audiences understand our priorities and how we are making progress towards meeting our objectives.
Every incident is different and we can be specific about illustrating the who, what, where, when and why that make our incident unique.
We should take advantage of the opportunity to write our own headlines to emphasize our key message for the day
And we can make the most of our captions to help us tell our story
We can deliver relevant messages to meet our audience’s needs, such as describing how far the fire is from local communities.
And we can use technology to help the public access near real time information in a meaningful way.
Every outreach tool we use offers an opportunity to go in-depth.
To help our audience visualize our message
And bring our story to life…
By sharing what we’re doing and how.
When rumors abound, we can respond with stories that help clarify facts
But before we can be heard, we first need to listen to our audiences’ concerns
And respond with information to help them understand what we’re doing, why and how
So this season, let’s go beyond our fire facts 
to weave fire stories that engage our audiences and encourage them to be a part of the story.
